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The Bay Area is the fourth largest  
Jewish market in the United States. 

Continuously published since 1895,  
J. chronicles the diverse, dispersed  
and innovative Jewish community  
of the Bay Area. 

J. is the only media entity in the Bay 
Area presenting news through a  
Jewish lens, serving as a public forum 
for community members, and dedicated 

to connecting and inspiring the diverse 
population of Bay Area Jews. J. gives 
readers local Jewish news not reported 
elsewhere, covering innovations,  
leaders and trends. 

J. is engaged with the full range of  
what it means to be Jewish today — 
from politics, religion and the arts —  
to home, family, food, education,  
community and more.

Our readers are affluent, educated and involved.

 J.’s Distribution and Reach: 

35,000 regular print readers per issue 

15,000+ email subscribers 

100,000+ Web page views monthly 

20,000+ followers on Social Media 

ABOUT US
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SUBMITTING CAMERA-READY ADS
E-mail ads to your ad rep AND to art@jweekly.com.
Identify your organization in the subject field of the email.

PDF files are preferred. .jpg, .png, .tif accepted.
    Files must be print or press (not screen) optimized.
PDF must be exported at a minimum of 300 dpi.
Check bleed and live area dimensions for full page ads.

Please see separate FULL PAGE BLEED SPECIFICATIONS  
in this media guide. 

WHEN YOU ARE CREATING ADS
Minimum photo/art/logo resolution is 300 dpi. 

Ads with a white background must have a border.

Color must be CMYK or grayscale only (no RGB or spot color).

Use only one color black: 0% C, 0% M, 0% Y, 100% K 

	 blacks made up of all four colors can result in registration misalign-
ment on the press.

Use Type 1 or Open Type fonts only. If unsure, convert text to outlines. 
Do not use transparencies.
Reversed lines must be at least 1 point in width.
Illustrator: Convert all fonts to outlines and embed all artwork. 

Uncheck ”Preserve Illustator Editing Capabilites” when exporting 
to pdf.

Photoshop: Flatten all layers. Uncheck ”Preserve Photoshop Editing 
Capabilites” when exporting to pdf.

This will create a smaller file size and allow you to email the ad to your 
sales rep.

SUBMITTING ART FOR OUR DESIGNERS
Our in-house design team can create your ad for no additional charge.
Send all art, logos and photos at 300 dpi resolution at 100% size as jpg, 

tiff, pdf, ai, ps or eps files.
We can NOT use photos or logos from your website; please send sepa-

rate, high-resolution files.

AD SIZES	
	  	 Width	 Columns 	   
	 Size	 x Height	 x Units

	 1/12 h	 4.75" x 1.83"	 2 x 1

	 1/12 v	 2.29" x 3.83"	 1 x 2

	 1/8 v	 2.29" x 5.83"	 1 x 3

	 1/6	 4.75" x 3.83"	 2 x 2

	 1/4	 4.75" x 5.83"	 2 x 3

	 1/3	 4.75" x 7.83"	 2 x 4

	 1/2 h	 9.67" x 5.83"	 4 x 3

	 1/2 v	 4.75" x 11.83"	 2 x 6

Masthead page only: 
	 3/4	 7.20" x 11.83"	 3 x 6

Full Page	 10.75" x 13"	 4 x 6
all text and logos should be at least .625" in from  
the bleed edges = live area is 9.5" x 11.75"

PRINT: Specifications
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SPECIAL ADVERTISING AND  
PROMOTION OPPORTUNITY
An opportunity to highlight your marketing message  

in the center spread of J. This center section is a  
fraction of the cost of direct mail efforts

Reaching 35,000 J. readers, it’s a great  
opportunity to market:
—Full season performance schedules
—Thank you ads and donor recognition

—Foundation highlights of grantee’s work or  
  focus on under-promoted organizations
—New multi-unit real estate developments
—Non-profit organization announcements

CENTER SECTION RATES 
$5,000 for two page spread
$7,000 for all four pages

It Takes a Village: 
San Francisco Campus 
for Jewish Living
One of the most ambitious real 
estate projects in the Bay Area 

Jewish landscape is the 
transformation of the 127-year-old 
Jewish Home, renamed San 
Francisco Campus for Jewish 
Living, into a one-stop campus for 
older adults and their families. It 
offers a continuum of residential 
options, medical care, social 
services, wellness and fitness, retail, 
arts and culture, and recreational 
and social activities in one bustling 
hub. When complete, the $140 
million construction project will 
double the number of people 
served each day on the Silver 
Avenue campus, empowering older 
adults to find everything they need 
in one “public square” that is both 
a vibrant physical place and a 
virtual online community. The 
campus’ designed physical spaces, 
communal programs, and virtual 
site will ensure that no senior feels 
isolated or alone, and everyone is 
supported, seen, and heard.

As all these Jewish places demon-
strate, making space for community 
is critical. As we support these 
organizations, the projects go 
beyond capital improvements and 
facilities. They are spaces where 
people feel at home—where they 
gather, connect, become part of 
something bigger— and that’s 
where the real magic of community 
building happens.

At the Federation we’ve learned 
from experience that successful 
community building doesn’t happen 
by accident. It’s cultivated through 
practices and habits that develop 
our communal “muscles.” That’s 
why we fund programs that bring 
people together in intentional 
ways, but what about the physical 
spaces where community building 
occurs? Aren’t they critical to 
effective community building?

Absolutely.

Jewish history in the Bay Area is 
rich with examples of how Jews 
built or helped finance physical 
spaces where people gather to 
connect and feel part of a whole. 
Rosalie Meyer Stern donated her 
land to San Francisco which later 
became Stern Grove, a popular site 
in summer for free music festivals. 
Herbert Fleishhacker played a role 
in funding the War Memorial Opera 
House, and Ignatz Steinhart gifted 
the Steinhart Aquarium, which 
became the California Academy of 
Sciences. At the Federation, we 
continue this tradition with a 
modern approach of working 
collaboratively with the community 
to support the development of 
spaces that will foster human 
connections and Jewish affinity. 
Below are four examples of 
projects, made possible by our 

donors’ generous gifts, that are 
building the Bay Area’s Jewish 
communal infrastructure.

Taking Belonging to 
New Heights: Camp 
Tawonga
At 93, Camp Tawonga is our 
oldest Northern California Jewish 
overnight camp, serving 2,700 
people a year through summer 
camp, teen adventure quests, and 
family camps. Tawonga’s “Down the 
Mountain” programs, from its mass 
outdoor Rosh Hashanah service 

for 1,000+, to its B’nai Mitzvah 
program serving 100 kids with 
waiting lists, demonstrate the 
camp’s success in extending its 
brand of outdoor communal Jewish 
spirituality to the entire Bay Area. 
After losing buildings and trees 
during the 2013 Rim Fire, the camp 
is reducing fire risk while protecting 
the environment and upgrading 
its facility to serve a wider range 
of our community. Tawonga’s 
evolution means more people 
connecting to Jewish life through 
the camp's unique communal 
experience.
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A Time to Grow: 
Oshman Family JCC
The Oshman Family JCC anchors 
the 8.5-acre Taube Koret Campus 
for Jewish Life, co-located with the 
Moldaw Family Residences in Palo 
Alto. Since opening in September 
2009, the campus has created a 
hub for the region's Jewish 
community, providing high quality 
Jewish education, arts, fitness, 
youth engagement, and Israeli 
culture programs at its state-of- 
the-art facility.

As we learned in our recent 
Community Study, one-third of 
the Bay Area’s Jewish population 
resides on the Peninsula. The JCC 
expansion addresses its demand for 
greater square footage, given its 
growth in membership (over 10,000 

members), diversification of 
programs, and need for places to 
gather, engage, and celebrate 
Jewish life. The project’s center- 
piece is the Pavilion & Park, 
designed to add green space, 
play areas, and a two-story 
activity center. The campus looks 
and feels like an intergenerational 
town square, with preschool 
parents chatting over coffee in the 
café next to techies working on 
laptops and older adults relaxing 
after a class or workout.

The Show Must Go On: 
URJ Camp Newman 
Summer Programs
In the six months since the North 
Bay wildfires destroyed URJ Camp 
Newman, the camp’s leadership has 

had to confront several enormous 
challenges simultaneously including 
finding a temporary site for this 
summer’s programming, while at 
the same time navigating clean-up, 
insurance assessment, and planning 
to rebuild the camp.

Miraculously, within 6 weeks of the 
fire (and with help from JCRC and 
the Federation), Camp Newman 
found a temporary home at Cal 
Maritime in Vallejo. However, the 
costs of running a temporary rental 
site for the next few summers are 
significant. The Federation’s 
Endowment Fund stepped in with a 
three-year emergency grant to help 
Camp Newman create a temporary 
home for the 1,000 kids heading to 
camp this summer. Camp 
Newman’s resilience in the face 
of adversity reminds us that a 
community is both the structures 
that surround it and the people 
who comprise it.

Photo: Haley Rose

Wendy Verba is a Senior 
Program Officer at the Jewish 
Community Federation and 
Endowment Fund, where she 
leads local impact strategy, 

organizational partnerships, community building 
and convening. Wendy manages seed funding 
and capital grantmaking, as well as a portfolio of 
agency relationships including Jewish overnight 
camps.
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Making Space for Community
Designing Jewish experiences that connect people, generate 
a sense of belonging, and inspire a shared purpose. 
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A Time to Grow: 
Oshman Family JCC
The Oshman Family JCC anchors 
the 8.5-acre Taube Koret Campus 
for Jewish Life, co-located with the 
Moldaw Family Residences in Palo 
Alto. Since opening in September 
2009, the campus has created a 
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community, providing high quality 
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youth engagement, and Israeli 
culture programs at its state-of- 
the-art facility.
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The Show Must Go On: 
URJ Camp Newman 
Summer Programs
In the six months since the North 
Bay wildfires destroyed URJ Camp 
Newman, the camp’s leadership has 

had to confront several enormous 
challenges simultaneously including 
finding a temporary site for this 
summer’s programming, while at 
the same time navigating clean-up, 
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to rebuild the camp.

Miraculously, within 6 weeks of the 
fire (and with help from JCRC and 
the Federation), Camp Newman 
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Maritime in Vallejo. However, the 
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who comprise it.

By Wendy Verba

Camp Tawonga
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121 Steuart Street,  San Francisco, CA 94105  |   415.777.0411  

CONSTRUCTING OUR FUTURE
Jewish communities form when people connect with each other around common identity, purpose, 
experiences, values and traditions. This entails not only building inviting physical spaces, but also 
structuring opportunities for people to come together, filling up the rooms with thoughtful programs, 
and pulling up more chairs to the table—with the hope that one day, we will outgrow that space.
Learn how our Jewish community is a force for good by visiting jewishfed.org/how-we-help.

Being part of a community imbeds 
a sense of belonging, trust, and 
commitment—key ingredients for 
fostering Jewish life. And thanks 
to the generosity and foresight of 
current and past Federation donors, 
our community has resources to 
meet today’s challenges as well as 
enable future generations to adapt 
to unforeseen needs. No one could 

have imagined the extraordinary 
landscape of growth and innovation 
that currently flourishes thanks to 
legacy gifts from those who came 
before us.

From seed funding, to emergency 
relief, to capital projects, our 
donors—whether they give to our 
annual campaign, make a legacy 

gift, or recommend grants from 
their donor advised fund—
feed the creative and thoughtful 
progress of our Jewish community 
locally and abroad.

“A society grows great when 
older people plant trees 
whose shade they know 
they shall never sit in.”

Moving Forward Means Giving Back
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Call your ad rep for a sample.
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Nanette Rowe and Gary Leight
David Saxe*
Joelle Steefel*
Judy Tick and Steven Ganz 
Efrat and Richard Weisfield*
Carey and Noah Wintroub

$1,800+
Fraidy Aber and Tani Weiner
Pam and Larry Baer
Katherine and Marc Berger
Amy and Matt Berler*
Sandra Bragar and Jerome Rossen
Julie and Paul Candau
Daccarett Bernstein Family
Ofra Daniel and John Gertz
Ilana DeBare and Sam Schuchat

Julie Dorsey and Daniel Leemon
Leslie and Raphael Edelman
Carol and Howard Fine*
Lisa C. Friedman and James D. Harris*
Eileen Ingenthron
Carol Kaganov
Jo Ellen Green Kaiser
Lily Kanter and Marc Sarosi
Kendra and Thomas Kasten

Barbara and Ron Kaufman*
Quentin L. Kopp
Barry Kramer
Felicia Hsin Liu and John Tamor Citron
Caroline Fromm Lurie and 
 Rabbi Brian Lurie*
Michal and Guy Miasnik
Barbara Oshman
Rachel Paley

Joann T. and Richard Philips*
Sharon Rogoff
San Francisco Humanities, Inc.
Lydia Shorenstein
Sinai Memorial Chapel
Holly and Jeff Ullman*
Beth-Ann Schwabacher-Wenger and 
 Marvin Wenger
The Bennett and Donna Yanowitz 
 Family Foundation

to these donors who have kept local Jewish journalism vibrant 
and strong with their major gifts in 2023 and 2024.
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SIZE
Inserts must be smaller than 10" x 12" and larger than 

5" x 8" and must be designed to run on an inserting 
machine. Single sheets should be at least as thick 
as 60# book and no thicker than 12 pt cover. Folded 
pieces must be designed so the piece can insert; 
map folds and gate folds will not work. If you are 
designing a thick or multi-fold product, we strongly 
urge you to involve our printer in the design stage.

	  
Contact Betty Estes at 

209.832.4204  
or betty@wescographics.com

COST & QUANTITY
Minimum number of inserts is 5,000.  

If less, a minimum charge will apply. 
Include at least 2% more than requested number.
The zoned inserts must be specified by geography 

(county) and may not be by specific individual  
zip codes. 

Rate varies depending on size and weight of piece.
Inserts are charged on a cost per thousand rate.
Minimum rate: $185 per thousand.

CONTENT
J. must see a copy of the insert for approval prior to 

insertion. 
Periodical class postal rules regulate the type and 

size of materials which qualify as inserts into the 
publication.  

No insert can have a pre-printed postage indicia.
J. accepts free-standing inserts (FSI) provided they 

meet U.S. postal requirements and approval.

DELIVERY
The advertiser is responsible for printing and delivery 

of the insert to our mail house.
Include the following information with inserts:
	 Publication Name: J. The Jewish News Weekly
	 Business Name:
	 Advertising Rep Name:
	 Issue Date:
	 Total Inserts:
	 Contact Name:
	 Phone Number:

Must be delivered the Friday before publication date to:
	 Wesco Graphics, Inc.
	 410 East Grant Line Road, #B
	 Tracy, CA 95376
	 Attention: Betty Estes

PRINT: Pre-printed Inserts
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North Bay
15%

Peninsula/South Bay
28%

East Bay
25%

Outside the Bay Area
5%

San Francisco
27%

Reach: 35,000 readers per issue*

*Based on three readers per copy; 12,000 circulation

PRINT: Distribution
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DEDICATED E-BLASTS 
Ad message sent to J.’s digital  
   subscribers with just your  
   content.  

A subject line for the email  

RATE: $900

SPECS: 
•	 Subject line
•	 Preview text that appears 

with the subject line in the 
inbox: 
up to 150 characters

•	 URL link
•	 Graphic file size should be 

under 1 MB. 
600 pixels wide x 900 pixels 
tall (or any height)

Guidelines & Deadlines:
Content must be provided as 

either .jpg or .png  
and RGB color format.

Ads are due 3 business days 
prior to send date. Send 
date must be reserved in 
advance.

Effective January 15, 2026

Subject Line

Graphic

DIGITAL: E-blasts
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E-newsletters reach 15,000+ 
digital subscribers per day with  
an ad message embedded at the 
top and bottom of J.’s content

Total of five consecutive 
newsletters.

RATE: $500

SPECS: 
•	 URL link
•	 Ad size: 600 x 90 pixels 

Guidelines & Deadlines:
Content must be provided as either 

.jpg or .png  
and RGB color format.

Ads are due 3 business days prior 
to send date. Send date must be 
reserved in advance.

Banner  
Ad Top

Banner  
Ad Bottom

Effective January 15, 2026
DIGITAL: Newsletter Banners
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Ad appears at the bottom  
of J’s daily e-newsletter 
OR
in the middle of Your Sunday J.  

RATE $400/DAY

SPECS: 
•	 URL link
•	 Ad size: 400 x 400 pixels 

Guidelines & Deadlines:
Content must be provided as  

either .jpg or .png  
and RGB color format.

Ads are due 5 business days prior 
to send date. Send date must 
be reserved in advance.

Effective January 15, 2026

Square ad in 
Your Sunday J.

DIGITAL: Newsletter Squares
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By developing and publishing stories that advance your institution/goals 
while maximizing reader appeal, we’ll help you leverage the strength of 
your brand story to share with both your audience and J’s audience. This 
type of underwritten content gives you an opportunity to provide us with 
the resources we need to produce quality journalism in a priority area that 
might not otherwise get ample coverage by our editorial team. By working 
with J., you’ll benefit from our brand reach, our community relationships, 
and journalistic expertise to engage audiences in a different way than pos-
sible through traditional advertising.

HOW IT CAN TELL 
YOUR STORY,  
AND BOOST  
YOUR BRAND

When Becca Meyer, the CEO of Camp Tawonga, 
was growing up, attending camp in the summer 
was the way she gained a sense of belonging in 
the Jewish community. 

“It was the place where my Jewish identity 
was affirmed in a way that I never experienced 
anywhere outside of summer camp,” she said. 

“After camp, I thought, this is my tribe, these are 
my people.”

Jewish sleepaway camps have a long tradition 
of fostering a community that promotes the 
freedom to openly practice Jewish customs and 
rituals, without the pressure to conform, which has 
historically been the experience of many Jewish 
people in the American diaspora. During a delicate 
time for Jewish identity in America, Meyer said, 
Camp Tawonga has become ever more dedicated 
to creating a safe, joyful, and inclusive Jewish 
community. 

“Being in a place where you feel like you 
belong because you are a Jewish kid and are sur-
rounded by Jewish community makes it feel nor-
mal to be Jewish, makes it feel cool to be Jewish, 
and makes it feel good to be Jewish,” said Meyer. 

NATURE, INDEPENDENCE,  
AND ADVENTURE
Camp Tawonga has operated since 1925. It is 
located next to Yosemite National Park, about four 
hours from the Bay Area. Its focus is on a loving, 
inclusive Jewish community that gives children 
a chance to gain self-confidence, explore their 
spirituality, and discover the truest versions of 
themselves. Tawonga’s four-part mission fosters 
high self-esteem, enduring community, tikkun 
olam, and positive Jewish identity. This philosophy 
guides the camp’s programs, including how 
counselors support campers to become leaders 
and how staff are trained to champion inclusion. 

For Noga Firstenberg, a lawyer and mom of 
two, Camp Tawonga is all about engaging with 
other Jewish families in an out-of-the-box and 
joyful way. She and her spouse attend Family 

Camp with their children each fall, and then usually 
spend their summers with family in Israel. They 
decided not to travel to Israel this summer and 
instead will send both their children to sleepaway 
camp. “Most of the Tawonga experiences are 
outside, are in nature, and we love that,” she said. 

“We’re not quite in Israel, and that is sad, but I’m 
very excited for them to be in a beautiful, loving, 
joyful Jewish environment.”

LIFELONG FRIENDSHIPS 
Campers’ connections through their experiences 
often last a lifetime, and these connections knit 
together a greater sense of Jewish community 
through the generations. JoAnne Forman, who 
works as one of the on-site therapists at camp 
over the summer, began going to Tawonga as a 
camper when she was eight years old, and now 
her children also attend camp. 

“You just automatically fit in,” she said. With 
this foundation, she believes children gain 
independence and learn to navigate and build 
their social identities through the friends they 
make. In supporting campers through this 
experience, Forman often talks about the summer 
she attended camp with three friends and truly 
bonded with them.

“We lived in these rustic cabins and often 
would push the boundaries as young kids do, but 
it was always in a safe space,” she said. Forman 
remains close friends with them, and for the 
first time last fall, the four friends went back for 
Women’s Weekend, where girlfriends can unplug, 
tap into nature through hikes, creative workshops 
and dance, and enjoy delicious food. “Almost 40 
years later, the four of us are still friends,” she said. 

For Donna Friedman Meir, a New York City 
transplant, Tawonga anchored her family to the 
Bay Area Jewish community when they moved out 
West when their children were young. The camp’s 
deep roots, mission, and code of ethics that focus 
on nature, spirituality, and community made their 
family feel a strong sense of place and, she said, 

tapped them into “l’dor vador,” which means “from 
generation to generation” in Hebrew.

“I have always been incredibly impressed with 
how thoughtful and intentional Tawonga is about 
everything they do,” she said. Her daughter will be 
on staff for the first time this summer, and her son 
will be a counselor in training after working as a 
counselor during Tawonga’s B’nai Mitzvah retreats.

Not only did camp help her children connect 
with a Bay Area generational tradition, she said, 
it also gave them the opportunity to develop 
important social and emotional skills. “It’s all 
about your cabin and collaboration and thinking 
and acting and working as a unit,” she said. “At 
Tawonga, you get to be whoever you are, and you 
are celebrated for whoever you are.” 

EVERYONE IS WELCOME 
Camp Tawonga has expanded its offerings in 
the last decade to include year-round Bay Area 
programming, such as a two-year b’nai mitzvah 
program, and new events, namely inclusive 
weekend programs at camp for families and adults. 
In addition to a sleepaway camp for 2nd- to 12th-
graders that includes arts and crafts, cooking in the 
garden, swimming, campfires, boating, and archery, 
there are teen leadership programs and family, 
adult “affinity space,” and LGBTQ+ weekends. 

“Tawonga’s loving counselors are truly our 
special sauce,” said Meyer. “I love getting to 
witness when a counselor supports a child who is 
hesitant at first and scared to be away from home. 
After a couple days of attentive care, I see that 
child laughing, smiling, and having the time of their 
life, and they return home with greater confidence 
and self-assurance.”

In the last two years, Tawonga has built more 
cabins and offered more embedded sessions to 
serve more kids this summer than at any point in 
the past. 

“Kids need Tawonga this summer more than 
ever,” said Meyer. “We welcome everyone to this 
journey that can last a lifetime.”

Belonging,  
Generation  
to  
Generation

The Camp 
Tawonga 

Spirit

S P O N S O R E D  C O N T E N T
Produced by J.’s Branded Content Studio

To experience the life-changing magic of Tawonga this summer, explore more at tawonga.org

JoAnne Forman, an on-site therapist at Camp Tawonga, and her family.  
“You just automatically fit in,” she said.

YOUR BRAND MESSAGE DELIVERED 
ON OUR WEBSITE HOME PAGE…

…IN OUR PRINT EDITION…

…AND IN EMAIL NEWSLETTERS!

J.’s Branded Content Studio



415.263.7202  •  JWEEKLY.COM

J.’s Branded Content Studio

EACH PACKAGE 
INCLUDES

BRAND DEVELOPMENT
• 1 hour interview with you
• Review of your current marketing materials

RESEARCH
• Any research needed for the

article
• Professional writing and

copyediting
• 700 word minimum article

PHOTO EDITING
• You provide photos; we ensure

they are print ready

PAGE DESIGN

D E L I V E R A B L E S

• One full-page article,
with photos in print

• One J. daily newsletter
inclusion

• Two curated posts for your
Facebook page

• Placement on the home
page of J.’s website for three
days

P R I C I N G 

1
partner story

$5,000

3
partner stories

$3,750 each

10
partner stories

$3,000 each

M E A S U R I N G  S U C C E S S 
You get performance data for each story — including pageviews,  

pickups from partner media outlets, and other key metrics such as social impressions. 

Call Steve Gellman today at (415) 263-9202 to discuss how 
J.’s Branded Content Program can deliver your message.
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3
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J.’s Branded Content Program can deliver your message.

Rates effective January 1, 2025




